Kaelan Moss Challenge - Day 2

Marketing Cloud Overview

99% of all Marketing Cloud projects are made up of the same 6 core steps:

Creating Data Extensions and linking them

Importing your Customer Information

Segmenting Your Data

Creating Content in Content Builder

Automating everything with Automation Studio and Journey Builder
Tracking and Reporting
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Today, we'll do 2 things:
First - We’'ll break down the 6 steps of every Marketing Cloud project

Second - You'll see what those 6 steps look like inside of Marketing Cloud
(Basically, you'll get a Marketing Cloud video tour. So watch today’s video if you
haven't already)

Once you’re done with today, you'll know how to put together the CORE steps of
any Marketing Cloud implementation or project and you’ll be on track to getting
the Marketing Cloud Email Specialist cert because these are the steps you'll be
tested on for that cert.

But you NEED to know the CORE features of Marketing Cloud before you do
anything else.

So let's talk about the 6 CORE steps of every Marketing Cloud project.



https://www.salesforce.com/products/marketing-cloud/overview/
https://trailhead.salesforce.com/credentials/marketingcloudemailspecialist
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Step 1:
Creating Data Extensions and Linking Them

There are 2 places you can find and create Data Extensions:

1. Email Studio
2. Contact Builder

Basically, Data Extensions are glorified Excel Spreadsheets that hold data just
like an Excel spreadsheet does in Columns and Rows.

If you've ever used Microsoft Excel, then you can learn Data Extensions easily.

Watch today’s video and do this Trailhead Module to learn more about Data

Extensions

Here’s what a data extension looks like in Email Studio

& Email Overview  Content  Subscribers Interactions A/BTesting  Tracking
Data Extensions > DUMMY DATA > Resort Guests
Resort Guests Available

Properties = Records = Tracking

80E1B872-AEFA-4512-88DC-1401CBA4D9B4
Thursday, July 15, 2021 6:16 PM Thursday, July 15, 2021 6:22 PM Kaelan Edit
by Kaelan by Kaelan

DUMMY DATA Change

Standard

Yes No

Resort ID relates to Subscribers on Subscriber Key

Admin

200

Fields

Name

Resort ID

Feedback MinuteAdmin Kaelan

Thursday, July 15, 2021 6:17 PM

by Kaelan

Data Type

Text

Text

Text

EmailAddress

Text

Text

Length  Primary Key Nullable

Manage Policies

Edit Fields

Default Value



https://trailhead.salesforce.com/en/content/learn/modules/marketing-cloud-contact-management/learn-about-data-extensions
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Here’s what a data extension looks like in Contact Builder

& Contact Builder Data Designer  All Contacts  Data Sources  Data Extensions
Data Extensions { DUMMY DATA { Resort Guests
Resort Guests
Properties Records
EXTERNAL KEY
80E1B872-AEFA-4512-88DC-1401CBA4D9B4
CREATED MODIFIED

07/16/2021 12:16 AM 07/16/2021 12:22 AM

LOCATION
DUMMY DATA Change Location

TYPE
Sendable

USED FOR SENDING USED FOR TESTING
Yes No

SUBSCRIBER RELATIONSHIP
Resort ID relates to subscriber on Subscriber Key

ROOT DATA

[*) Use as root

CONTROL SETTINGS DATA RETENTION

Delete Data Extension Permissions Tumed Off

Allow users to delete this data extension

Attribute Permissions

Allow users to modify existing and add additional attributes in
this data extension

Imports  Contacts Configuration Feedback ~MinuteAdmin Kaelan

| Export | Import |

200 LAST REFRESHED
Records 0711612021 12:17 AM

Attributes [ + Create Atribute ]
Name Default Value Length  Nullable

Resort ID 50 No ]

First Name 75 No ]

Last Name 75 No o

Email 254 No o

Gender 50 No ]

Vacation Spots 75 No ]

Here’s what the inside of a Data Extension looks like

. Email Overview Content Subscribers v Interactions v A/B Testing Tracking « Admin Feedback MinuteAdmin v Kaelan v
Data Extensions > DUMMY DATA > Resort Guests a m
Resort Guests v Available
Manage Policies
Properties = Records = Tracking
Export Import | Clear Data |
Resort ID First Name Last Name Email Gender Vacation Spots
8385896317 Eloise Gorwood egorwood0@flavors.me Polygender Phillipines
7444855153 Zulema Covotto zcovotto1@weibo.com Bigender Bahamas
3414263203 Rhodia Kissack rkissack2@sun.com Non-binary Bahamas
3663147347 Giraud Baulk gbaulk3@tinypic.com Non-binary Phillipines
5097768639 Celka Cattiow ccattlow4@squarespace.com Male Europe
7703579017 Nikita Cobon ncobon5@live.com Male Bahamas
6871592326 Sheilah Reddell sreddell6@yellowpages.com Agender Europe
8561684038 Jania Goldster jgoldster7@foxnews.com Agender Bahamas
2448219648 Erin Cornock ecormnock8@umn.edu Female Bahamas
4568929156 Laurel Roggieri Iroggieri9@gov.uk Agender Europe
9612286531 Leda Filtness Ifiltnessa@samsung.com Bigender Bahamas
9724044645 Berti Stiegars bstiegarsb@spotify.com Genderfluid Bahamas
2138232395 Allyson Falloon afalloonc@yale.edu Agender Phillipines
7845224820 Seline Dagless com Bahamas
0635315971 Tatiania Gillard tgillarde@usa.gov Agender Bahamas
7093210457 Niki D m Non-binary Bahamas
2813768448 Wolfy Demcak wdemcakg@theglobeandmail.com Agender Phillipines
6305929939

1 - 200 of 200 items
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Here’s what 2 data extensions look like when they’re linked together in something
called “Data Designer”

. Contact Builder Data Designer All Contacts Data Sources Data Extensions Imports Contacts Configuration Feedback MinuteAdmin Kaelan
ata Designer
f=- Resort | Data Extensions - |

View | m | =
Contacts

Resort Guests 8 Packages

Contact Key

2 atiribute sets linked

ETE S Data Extension: Resort Guests Data Extension: Packages
Resort ID Resort ID
First Name Product Purchased
Last Name Resort Package
Email 3 Colapse
Gender

Vacation Spots

P Collapse

Make sure to watch the video for today to see even more.
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Step 2:
Importing Your Customer Information

When you create a data extension, you have to put your customer information in
it.

There’s a specific process you have to follow in order to put customer information
into a Data Extension.

But once you know the process, it's the same every time.
It'll take you literally 20 minutes to learn the process and you’ll be good to go.

We won’t cover that today, that’s all in the course, but you understand the step
now.

So that’s step 2 - you have to import your customer information because without
that, you don’t have anyone to send messages to.

That'’s like having a phone without any phone numbers in it.

It's cool to have a phone, but if you don’t have any numbers then you can’t send
any text messages or call anyone.
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This is what the customer information import process looks like

Import Into Data Extension

€@ UupioadFile

Data Extension

File location

File*

Delimiter*

Date format

Import type

Import options

Resort Guests

Supported File Types
¢ My Computer

FTP If file size exceeds 20MB, you must use the
FTP option.

Compressed

¢ Comma
Tab
Other

English (United States) -
Example: 8/23/2021 2:24 PM

Add and Update -

¥ Skip rows in import file with bad data

Respect double quotes as a text qualifier
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Step 3:
Segmenting Your Customer Information

You will need to segment your information so you can send emails to the right
group of people.

Segment means filter

So you need to filter all your people into specific groups that need to get specific
emails.

For example - Let's say you work for Nike and you want to send an email about
winter coats to your audience....

You can send to people who specifically live in cold states in the United States
like New York, Montana, Colorado, Michigan, etc...

You wouldn’t want to send a message about winter coats to people that live in
Miami Florida or Bali Indonesia.

So you have to filter people based on the area of the country they live in so you
can send the right message to the right group of people.

There are only 2 ways to segment people...

1. With a Data Filter (Super Easy)
2. With a SQL Query (A little harder)
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This is what a Data Filter Looks Like

& Email Overview  Content  Subscribers v  Interactions w  A/BTesting  Tracking v  Admin Feedback MinuteAdmin ¥ Kaelan v

Create Filtered Data Extension SRR Save & Build |
Resort Guests change

Fields Create Filter v Clear All Save As Filter | (2

Gender is equal to Male
Resort ID

First Name
Last Name
Email
Gender

Vacation Spots

Measures
Filters
v Filter text
Gender is equal to Male
. Automation Studio Overview Activities Feedback MinuteAdmin v Kaelan v
L Create New Query Activity
Activities “reate Activity
PROPERTIES QUERY TARGET DATA EXTENSION SUMMARY
Q search Send E
@ Valid SQL Query Syntax
v [J senDEM
" Alsendey D@t Extensions SQL Query Validata Syniax
W User v & Data Extensions 1 SELECT [Resort ID]
2
> I DM Demo 3 FROM [Resort Guests]
> &) porTI - 4
v @ DUMMY DATA
- - 5  WHERE
> &) FETRAI > M Brad 6
. 7 Gender = 'Female’
> B oanex > I Packages
— ~ [[]] Resort Guests
> B sQLqQue
N Resort ID
> K4 FILTER
First Name
> @ script
Last Name
Email
Gender

Vacation Spots

> [ CloudPages_DataExtension

> [[I] Einstein_MC_Predictive_Scores
> [I] 1GO_PRODUCTATTRIBS

> [[I] 1GO_PRODUCTS

> [I]] 1GO_PROFILES

Watch today’s video and do the Data Management Module to learn more.


https://trailhead.salesforce.com/content/learn/modules/marketing-cloud-data-management
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Step 4:
Creating Content In Content Builder

When you get all your data into Marketing Cloud Data Extensions, you need to
create the emails that you’ll send to your subscribers.

All of your emails will be created in 1 place... it's called Content Builder
Here’s a screenshot of what Content Builder looks like.

| was making a State Farm Email just for fun.

Content Builder Feedback MinuteAdmin Kaelan
State Farm Email 2
Content Builder
LOCAL SHARED Show Folders SortBy Name- { ®m m @ Y
MinuteAdmin 4 Content Items ] Content Builder > DM Demo
LOCAL FOLDERS NAME ¢ TYPE CUSTOMER KEY MODIFIED
~ m Content Builder & stateFarn
07/17/2021
S DMbemo = State Farm Message 1 Template b3479769-ad7e-43a8- P v
_ =5
> [ Sample Email
asuieron
o !ZS State Farm Email 2 Template 2660e97e-7ef9-47a-a. 27/‘1‘7/ 2oz )
aclan
~
= Email 2
— m Template-Based Email d3eb5261-bf7f-dada-b.. 07/17/2021 v
“ Get going with State Farm Kaelan
as
Email 1
Template-Based Email 17255¢ba-7011-4162-9. 07/17/2021 -
8 - Welcome to State Farm Kaelan

All emails are made pretty much the exact same way. Once you learn the

process, you just repeat that process no matter which company you’re working
for.

So it doesn't matter if you work for StateFarm, Nike, United Healthcare, Sony, or

any company... You'll follow the same process to create emails in Content
Builder pretty much every time.
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Watch today’s video and do this Trailhead Module to learn more about Content
Builder.

Step 5:
Automating Everything

You can automate steps 1 through 4 from above with Automation Studio and
Journey Builder so you never have to touch anything again unless you’re fixing
something.

The whole goal is to get to the point where you can automate everything so that
the system runs itself.

When you get to that point where everything is automatic, then you can enjoy life
and do more advanced stuff in Marketing Cloud. But for now, don’t worry about
the advanced stuff.

There are 2 ways to automate your everything in Marketing Cloud

1. Automation Studio
2. Journey Builder

Automation Studio automates your DATA... For example
1. Automate your Data Filters
2. Automate your SQL Queries
3. Automate your File Imports

4. Automate your Data Extracts

Don’t worry about what these mean right now... Just know that Automation
Studio automates your DATA and crunches numbers like a calculator.

10


https://trailhead.salesforce.com/en/content/learn/modules/email-creation-and-sending/build-emails-with-content-builder
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Journey Builder automates your MESSAGES... For Example

1. Automate a series of emails people get when they sign up to your
newsletter.
a. The emails would be encouraging them to use a coupon to buy
something at the store.

2. Automate a series of emails people get when they leave something in their
cart on Amazon.

a. The emails would be encouraging them to finish their purchase

Just know that Journey Builder automates your MESSAGES customers receive
in their email inbox.

Here’s what an Automation Looks like in Automation Studio

&P Automation Studio Overview  Activities Feedback MinuteAdmin Kaelan
< EBrowse All Automations 85
SUMMARY WORKFLOW ACTIVITY

New Employee v/ 7/17/2021 11:17 AM v/ 2 ACTIVITIES

Automation LAST SAVE 25 [ Runonce J sove | -]
STARTING SOURCES < STARTING SOURCE Step 1 Step 2

SCHEDULE
Get Emploees Fr ¢

Schedule File Drop 1.1 Import File - 2.15QL Query -

New Employees Find New

Edit
Employees

ap

ACTIVITIES

REPEAT
Every 1 day
§ STARTING:
Data Extract Data Factory File Transfer 07/19/2021 5:00 AM

Utility
ENDING:

Never

TIME ZONE:
(GMT-06:00) Central Time

(No Daylight Savings)
Filter Fire Event Import File
The schedule is suspended

and must be activated for
scheduled runs to resume.

Import Mobile  Refresh Group  Refresh Mobile
Cittoran |ict

........

11
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Here’s what a Journey Looks like in Journey Builder

& Journey Builder Journeys  EntrySources  History  Templates Feedback MinuteAdmin Kaelan I

Journeys Dashboard > Journey T @ . m
Abandoned Cart - Significant Pur... ¢ > S e~y T ® Save |v| Validate

( Builder

' ENTRY SOURCES ©

Exit on day 2 hour 8
8 hours Cart Reminder 1day Decision Split 1day
API Event 1

Data Extension ~ APIEvent  CloudPages

Inbound Chat  Salesforce Event Cart Reminder 3 days Decision Split 1day
2
Data

v ACTIVITIES

v
Messages Cart Reminder

Email SMS WhatsApp

LINE Message  Inbox Push
Notification

Everything is drag and drop so all you need to know is where everything is at and
you’ll be good to go for Automation Studio and Journey Builder.

Watch the video for today and do this Automation Studio Module trail and this
Journey Builder module to learn more.

Step 6:
Tracking and Reports

After everything has been set up and automated and your messages are going
out, you'll want to track to see how your emails are doing.

You will want to see if people are opening your emails or if they’re unsubscribing
and not reading anything.

12


https://trailhead.salesforce.com/content/learn/modules/automation-studio-activities
https://trailhead.salesforce.com/en/content/learn/modules/journey-builder-basics
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Here are the 5 basic things (metrics) you always want to look for in every
email you send.

Opens - (How many people opened your email)

Clicks - (How many people clicked on links in your email)

Unsubscribes - (How many people unsubscribed from your email list)
Bounces - (How many emails did not make it to a customer’s email inbox)
Spam Complaints - (How many people said your email was spam)

ok wbd =~

Don't worry about these basic things yet because | just want you to get a feel for
what most marketers look for when they send emails.

| don’t want you to get into the technical weeds of things and confuse yourself.
Just know that these are the 5 basic things - (Metrics) that marketers look for.

Watch today’s video and do this Trailhead module to learn more about reports in
Marketing Cloud.

Conclusion
That's it!

If you know these 6 steps, you can do 99% of all Marketing Cloud projects.

Obviously there’s more to it than that when you do Marketing Cloud, but if you
know the basic structure of every Marketing Cloud project, then you can fill in the
missing details.

2 Tips
- Go back through this guide and read it again (Read this at least 3 times)
- Do the Trailhead Modules from this guide -> | also added them below
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https://advertising.amazon.com/blog/marketing-metrics#:~:text=Marketing%20metrics%20are%20a%20quantifiable,your%20campaign%20on%20audience%20actions.
https://advertising.amazon.com/blog/marketing-metrics#:~:text=Marketing%20metrics%20are%20a%20quantifiable,your%20campaign%20on%20audience%20actions.
https://trailhead.salesforce.com/en/content/learn/modules/marketing-cloud-setup/run-reports-and-track-results
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All links:

Overview of Marketing Cloud
Marketing Cloud Email Specialist Exam Guide

Learn About Data Extensions
Marketing Cloud Data Management
Build Emails with Content Builder
Automation Studio Activities
Journey Builder Basics

Run Reports and Track Results
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https://www.salesforce.com/products/marketing-cloud/overview/
https://trailhead.salesforce.com/credentials/marketingcloudemailspecialist
https://trailhead.salesforce.com/en/content/learn/modules/marketing-cloud-contact-management/learn-about-data-extensions
https://trailhead.salesforce.com/content/learn/modules/marketing-cloud-data-management
https://trailhead.salesforce.com/en/content/learn/modules/email-creation-and-sending/build-emails-with-content-builder
https://trailhead.salesforce.com/content/learn/modules/automation-studio-activities
https://trailhead.salesforce.com/en/content/learn/modules/journey-builder-basics
https://trailhead.salesforce.com/en/content/learn/modules/marketing-cloud-setup/run-reports-and-track-results

